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Urquiola switched her career into even 
higher gear as the new art director for de-
sign powerhouse Cassina (she was tapped 
last September). At Salone del Mobile de-
sign and furniture fair in Milan in April, 
the visionary designer—who has also 
worked with brands including Kettal, Mo-
roso, and Glas Italia—unveiled her first 
Cassina collection, Origins of Furniture. 

(Surface spotted her excitedly touring fash-
ion designer Raf Simons around the com-
pany’s booth.) Celebrating the brand’s 90th 
anniversary and reflecting on its pioneering 
past, the line features unparalleled pieces 
from leaders of the design world, including 
Philippe Starck, Bertjan Pot, Ora Ïto, and 
Urquiola herself.

After inheriting one of the largest compa-
nies in the design industry from his father, 
Roberto Snaidero has proven to be success-
ful in his own right by leading the annual 
Salone del Mobile. Since last year’s contem-
porary design fair, this year’s Salone saw a 
20 percent increase in visitors and featured 
more than 2,400 exhibitors. Eurocucina, 
one of the major exhibitions at Salone del 
Mobile, paired up with Snaidero and archi-
tect Massimo Iosa Ghini to introduce three 
new kitchens to the market.

Busnelli celebrated B&B Italia’s 50th an-
niversary this year with an exhibition 
designed by Migliore & Servetto Archi-
tects. Also in commemoration, B&B Italia 
hosted a series of events titled “50 Years in 
Contemporary Design Culture” during Sa-
lone del Mobile in Milan, which included a 
documentary film, a book, and an artistic 
installation. At Trump Tower in India, the 
newly unveiled Spazio showroom is dedi-
cated to the Milanese brand and its Maxalto 
collections. With new strategic partner In-
vestindustrial, B&B Italia continues to flex 
its muscles as one of the top Italian furni-
ture companies in the world.

Best known for designing London’s 2012 
Olympic torch, Barber and Osgerby have 
continued their global expansion this year, 
proving that they are among the world’s 
most adroit firms. At the Stockholm Furni-
ture and Light Fair this past February, they 
were the esteemed Guests of Honor and pre-
sented their Nordic winter–inspired “Trip-
tych” installation showcasing some of their 
latest work. Also this year, the English duo 
collaborated with tile maker Mutina for the 
first time, introducing two new collections 
at Salone del Mobile. Next summer, Barber 
and Osgerby will celebrate the completion 
of London’s new highly energy-efficient 
Crossrail trains they designed.

Patricia Urquiola

Art Director, Cassina 

Roberto  

Snaidero

President, Salone del Mobile

Giorgio  

Busnelli

CEO, B&B Italia

Edward Barber  

and Jay Osgerby

Designers
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Flos lighting by Vincent Van Duysen. 

(OPPOSITE) Patricia Urquiola’s 

Gender chair for Cassina.

DESIGN

Vincent Van Duysen

Designer and architect

Born and based in Belgium, Van Duysen was 
recently tapped as the creative director of 
Italian powerhouse brand Molteni and also 
just launched a line of architectural lighting 
with Flos—yet another juggernaut company 
from Italy. During this year’s Salone del Mo-
bile, he discussed both partnerships. 

I’ve always been a big admirer of the Bau-
haus. The movement was very innovative. 
It dealt with the democratic way of creat-
ing something very humble—and sustain-
able. It wasn’t too exclusive or too expen-
sive, yet it was very refined. 

With Flos, I said we should design some-
thing as a system, where we have a tube as 
a base and create a network or infrastruc-
ture—something that’s really transported 
all over the ceiling. I made sure that an 
invisible magnet track that’s part of a sys-
tem Flos already has a patent on would be 
included. We really had to make the diam-
eters of the tubes as minimal as possible, 
and ensure that the system wasn’t heavy. 
We would be working with a system that 
could be endlessly configured and guide 
lighting through a network of tubes on the 
ceilings and walls—a system that incorpo-
rates indirect light from the tube onwards 
and upwards. Besides its linear expression, 
we added certain elements, like directional 
spots that are part of the invisible magnet 
track, as well as some pendants. The sys-
tem is architectural within a space itself. 
It’s not welded. It’s unobtrusive, really re-
fined, and elegant.

A couple of years ago, my firm was 
working on a large architectural project 
in Saudi Arabia, a 10,000-square-meter 
office in Riyadh. The client wanted the 
interior to be created and executed with 
an Italian brand. We went through a bid-
ding process. Unifor got the job to supply 
and customize material, and to make all 
the loose furniture—the chairs, the desks, 
et cetera. During this process, though, we 
met Molteni. The company’s CEO, Carlo 
Molteni, also had come across my work, 
and knew what I was doing for other 
companies. He asked me if I could de-
sign something for Molteni. Obviously, I 
couldn’t refuse. Last year, we collaborat-
ed, and from there, we’ve expanded what 
we do together. For this year’s Salone del 
Mobile, he asked me to design the Molteni 
booth. I took the inspiration of my house 
in Antwerp, because he came to visit and 
fell in love with it. He liked the materials, 

the tactility, the layers. This turned into 
us working on a new kitchen. 

Carlo really likes to work with archi-
tects, not with product designers—it’s his 
opinion. It’s very personal; it’s not up to 
me to judge. Why? Because he think’s I’m 
seeing things in a much broader and more 
spatial environment, whereas product 
designers, he feels, mostly focus on the 
details, and from the details they go to 
an object. I see it in a much broader spec-
trum. —As told to Spencer Bailey
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